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From June 18th to July 30th, 2026, the Oregon Values and Beliefs Center (OVBC) - in
partnership with Oregon Consumer Justice (OCJ) - conducted a statewide survey of Oregon.
This third annual survey is designed to better understand the issues impacting consumers
across Oregon, from rising costs and scams to debt collection and housing.  

Consumers’ Experiences
Where are Oregonians Coming From?
Financial Stressors

6-12
13
13-18

Due to rounding, the percentages reported below may not add up to 100% or
compare exactly to the percentages for the same question in the annotated
questionnaire or tabs. Included below for selected questions are noteworthy
subgroup variations for age, gender, area of the state, BIPOC/white, etc. 

The question numbers in this document correspond with an accompanying
questionnaire totals and crosstabulations. For survey full question wording, all
statistically significant subgroup findings, and respondent quotes, readers are
encouraged to refer to the following documents on our website: (1) questionnaire
totals, (2) crosstabulations, and (3) verbatim spreadsheet (upon request). 



KEY TAKEAWAYS 

Nearly half of Oregonians report having experienced unfair or illegal
treatment in the past year, with scams or fraud being the most common.

Among those who experienced fraud in the last year, around half say the
fraud occurred through text messaging, a phone call, or email.

Most Oregonians have experienced attempted fraud, and about half
recognized the scam before losing money or information.

Food costs top the list of money stressors, followed by housing and
utilities.

Most Oregonians would have difficulty covering a $400 emergency
expense. Of those who say it would be difficult, the top two ways
Oregonians would pay are to borrow money from a family member and/or
sell something.
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NOTE: Unless otherwise noted, each statement summarizing noticeable
differences captures a comparison within an identification category. For
example, if respondents aged 75 and older show higher support for a
particular statement, this refers to a comparison with other age groups. 



AGE:
What year were you born? 

19%
27%

15%
15%
14%

10%

18-29
30-44
45-54
55-64
65-74

75+

Tri-County - 43%
(Clackamas, Multnomah, 
Washington)

Willamette Valley - 27%
(Benton, Lane, Linn, 
Marion, Polk, Yamhill)

Rest of State - 30%
(Baker, Clatsop, Columbia, 
Coos, Crook, Curry, Deschutes, 
Douglas, Gilliam, Grant, Harney, Hood River, Jackson, Jefferson, Josephine,
Klamath, Lake, Lincoln, Malheur, Morrow, Sherman, Tillamook, Umatilla,
Union, Wallowa, Wasco, Wheeler)

REGION:
In which county do you live?

White - 76%
BIPOC - 24%

(See the following page for BIPOC subgroups)

PARTY*: 
What is your political party
registration?

Democrat - 32%
Republican - 24%
Other Party - 44%
(Other Party includes:
unaffiliated and non-registered voters)

GENDER:
I describe my gender 
as... (feel free to 
choose all that apply): 

Women - 49%
Men - 49%
Another - 2%  

EDUCATION: 
What is the highest level of
education you have attained?

Some college / 2-year
degree / trade - 33%

High school graduate or
less - 33%

4-year degree or more
- 34%

SOURCES:
 

OVBC. survey conducted June 18th - July 30th, 2026, Oregon residents ages 18+ (representative sample, N=1,828)

U.S. Census Bureau. American Community Survey, ACS 1-Year Estimates Subject Tables, Table S0101, Table S0201, Table
S1501, (https://data.census.gov)

Oregon Secretary of State. 2026. State of Oregon: Elections - Election Statistics
(https://sos.oregon.gov/elections/Pages/electionsstatistics).

*Party quotas not determined by the U.S.
Census Bureau. OVBC updates these

statistics regularly thanks to the Oregon
Secretary of State’s monthly Election

Statistics website.

*Want to learn more about weighting? Visit the “Navigating Our Data” page on the OVBC website at:
www.oregonvbc.org/navigating-our-data/

WEIGHTED DEMOGRAPHICS
In every survey, OVBC wants to ensure that the sample is representative of the population. While we
actively recruit responses from all Oregonians, especially underrepresented groups, each survey gets
a different makeup of respondents. To ensure that we are getting results that represent the Oregon
population, we weight* our sample to align with the United States Census for Oregon in the following
demographic categories: age, gender, education, race/ethnicity, political party, and region of Oregon. 

Respondent Demographics
STATEWIDE SURVEY SUMMARY

RACE/ETHNICITY: 
Knowing there may not be a perfect fit, which of these descriptions
used by the United States Census would you say best describes your
race and/or ethnicity? Please select all that apply.

(Another includes: Nonbinary or 
gender non-conforming, transgender,
and another gender identity.)
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https://oregonvbc.org/navigating-our-data/


HOUSING:
Which of the following best describes
your current housing situation?

Own - 47%
Rent - 40%
Some other 
arrangement - 13%

Less than $50,000
$50,000-$99,999

$100,000-$149,999
More than $150,000

47%
29%

13%
11%

Liberal
Moderate

Conservative

38%
35%

27%

...identify as LGBTQIA+:

15%

BIPOC - 24%

Asian - 4%
Black or African American - 5%

Hispanic or Latino/a/x - 8%
Native American, American Indian, or Alaska Native - 6%

Native Hawaiian or Other Pacific Islander - 1%
Another race or ethnicity not listed above - 3%

...experience a disability:

31%

REMAINING DEMOGRAPHICS
OVBC asks several other demographics to determine which groups are most affected by the
questions asked.  Below are the breakdowns of the remaining characteristics of our sample. 

...are raising kids 18 years
or younger:

26%

INCOME: 
What is your best estimate of what your total household
income was in 2025? Remember to include everyone,
and your best guess is ok.

SOURCE: OVBC survey conducted June 18  - July 30 , 2026, Oregon residents ages 18+, N=1,828th th

POLITICAL IDEOLOGY:
Which of these comes closest to your political ideology?

RACE/ETHNICITY - BIPOC BREAKDOWN: 
Knowing there may not be a perfect fit, which of
these descriptions used by the United States
Census would you say best describes your race
and/or ethnicity? Please select all that apply.

REPONDENTS WHO...

...live in
a rural

or rural
to sub-
urban
area:
29%
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Nearly half of Oregonians report having experienced some form of unfair or illegal treatment in
the past year [Q1]. Scams or fraud are the most common form of mistreatment (22%). These
are followed by issues with groceries, food, and beverages (14%), such as incorrect pricing.
Unfair or illegal treatment related to debt collection (9%) and telecommunications (7%) are the
next most common experiences. 

Scams and fraud have remained the most commonly reported consumer issue across surveys
conducted since 2023. Mistreatment related to grocery pricing, telecommunications, and debt
collection have slightly fluctuated over time, but consistently remains among the top issues.

CONSUMERS’ EXPERIENCES

Spring 2023 Fall 2023 Spring 2024 Fall 2024 Summer 2025 Summer 2026
0%

10%

20%

30%

40%

50%

60%

Q1
Have you experienced unfair and/or illegal treatment in the following
consumer areas or topics in the past 12 months? (Please select all that apply)

Consumer Treatment - Top 5 Responses

Sources: OVBC survey conducted March 24  - April 3 , 2023, Oregon residents ages 18+, Q17, N=2,514th rd

OVBC survey conducted October 18  - 26 , 2023, Oregon residents ages 18+, Q1, N=1,489th th

OVBC survey conducted April 29  - May 20 , 2024, Oregon residents ages 18+, Q1, N=1,589th th

OVBC survey conducted November 9  - 25 , 2024, Oregon residents ages 18+, Q11, N=1,763th th

OVBC survey conducted June 27  - July 10 , 2025, Oregon residents ages 18+, Q17, N=1,897th th

OVBC survey conducted June 18  - July 30 , 2026, Oregon residents ages 18+, Q1, N=1,828th th

Debt collection (e.g., late payments go straight
to collections, hospital billing practices)Grocery, food, beverage (e.g., false pricing)

Scams/fraud

No/Does not applyTelecommunications (phone, internet plans)

47%

22%

14%
9%

7%

*Each statement summarizing noticeable subgroup differences captures a comparison within an identification category. Ex: If
respondents aged 75 and older show higher support for a particular statement, this refers to a comparison with other age groups. 

Consumer Experiences & Stressors
STATEWIDE SURVEY SUMMARY
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Yes, through a text message or messaging app

Yes, through a phone call or voicemail^

Yes, through email^^

Yes, through social media^*

Yes, through a fake website or app

Yes, but through a method not listed above

Yes, through an in-person interaction**

I'm not sure

52%

51%

47%

25%

17%

6%

5%

3%

7%

[If any unfair or illegal experience is selected in Q1] In the past 12 months, have you been the
target of a scam or fraud attempt, whether or not you lost money? (Please select all that apply)

How are People Being Scammed?Q2

Source: OVBC survey conducted June 18  - July 30 , 2026, Oregon residents ages 18+, Q2, n=828th th

No, I have not been targeted by a scam or
fraud attempt in the past 12 months

 ^ (e.g., someone posing as a government agency, utility company, bank, credit card company, or tech support)
^^(e.g., phishing, fake invoices, impersonating a known company)

^* (e.g., fake marketplace listings, investment schemes, impersonating someone you know)
**(e.g., door-to-door, in a store, at a public event)

Of respondents who indicated they had experienced fraud,
around half say the fraud occurred through text messaging
(52%), a phone call (51%), or email (47%) [Q2]. Only 5% say
they were scammed in an in-person interaction.

Young adults (18-29) are less
likely to experience a scam or
fraud attempt via email scams
such as phishing (36%).*

*Each statement summarizing noticeable subgroup differences captures a comparison within an identification category. Ex: If
respondents aged 75 and older show higher support for a particular statement, this refers to a comparison with other age groups. 
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Those more likely to say “No, does not apply”[Q1]:*
Respondents ages 65+ (63%)
Homeowners (58%)
People experiencing a disability (51%)
White respondents (50%)

Young adults (18-29) experience more mistreatment related to grocery, food, and beverage
fraud (24%).

Those who have trouble paying a $400 emergency expense are more likely than others to
experience debt collection (18%) and scams or fraud (28%).

Those who can pay an emergency expense 
       without much difficulty (60%)

People with a 4 year degree or more (54%)
Those with children in the household (50%)



Reported it to my bank or credit card company

Reported it to the platform where it occurred^^

Spoke with a friend, family member, or advisor, but did not file a formal report

Took no action because I didn't think reporting would make a difference

Reported it to a state or federal agency^*

Took no action because I didn't know where to report it

Reported it to local law enforcement

Reported it to another company^

Took action, but through a method not listed above

Took no action for another reason (please describe)

37%

33%

23%

21%

18%

17%

14%

12%

8%

[If “Yes” is selected in Q2] After experiencing a scam or fraud attempt, what did you do?
(Please select all that apply.) 

Responses to Scam or Fraud AttemptsQ3

Source: OVBC survey conducted June 18  - July 30 , 2026, Oregon residents ages 18+, Q3, n=742th th

 ^(e.g., social media site, app store, marketplace)
^^(e.g., utility or insurance company)

^*(e.g., Attorney General's office, Federal Trade Commission (FTC), Department of Business and Consumer Services)

Reported it Other action Took no action

8

*Each statement summarizing noticeable subgroup differences captures a comparison within an identification category. Ex: If
respondents aged 75 and older show higher support for a particular statement, this refers to a comparison with other age groups. 

Young adults (18-29) are slightly more likely to take no action after experiencing a scam or
fraud attempt (42%).*
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3%

Only around a third of respondents (32%) who experienced fraud did not take any action after
the experience [Q3]. But many respondents did report the incident to multiple entities, such as
their bank or credit card company (37%) or the platform where the scam occurred (33%). A
fairly large percentage also took action in other ways, such as sharing their experience with
family and friends (23%).

A little over half of respondents who experienced fraud recognized the scam before money or
personal information was lost (52%) or didn’t experience any outcomes (5%) [Q4]. 

Those who experienced a negative outcome most commonly had their information
compromised (21%), experienced stress or shame (18%), lost time (17%), or lost money (30%).



I recognized the scam before any money or information was lost

I experienced shame, mental, or emotional stress

I lost money and was unable to recover any of it

I lost money but was able to recover some or all of it^*

Other

None of the above

52%

21%

18%

17%

16%

14%

10%

3%

5%

[If “Yes” is selected in Q2] If you were targeted by a scam or fraud attempt in the past 12
months, what was the outcome? (Please select all that apply.)

Outcomes of Scam or Fraud AttemptsQ4

Source: OVBC survey conducted
June 18  - July 30 , 2026, Oregon

residents ages 18+, Q4, n=742
th th

I experienced ongoing consequences such as identity theft,
damaged credit, and continued harassment

I did not lose money, but my personal information was
compromised^

^(e.g., Social Security
number, bank account

details, passwords)
 ^*(through my bank, 
credit card company, 

or another channel))

I lost significant personal time dealing with the aftermath
rather than on activities of my choosing

9

*Each statement summarizing noticeable subgroup differences captures a comparison within an identification category. Ex: If
respondents aged 75 and older show higher support for a particular statement, this refers to a comparison with other age groups. 
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Reported a scam or fraud
Participated as a class member in a class action lawsuit

Helped someone else understand their consumer rights^
Filed a consumer complaint

Participated in a consumer-focused protest, campaign, or boycott
Took legal action against a company's unfair and/or illegal treatment

Other (open)
I haven't taken any action(s)

27%
16%

15%
12%

10%
3%

1%
49%

In the past 12 mo., have you taken any of the following actions as a consumer? (Select all that apply.) 

Consumer ActionsQ5

^(shared a resource or tip) 

People with a high
school degree or less
(58%) are more likely
to say they haven’t
taken any actions.*

Source: OVBC survey conducted June 18  - July 30 , 2026, Oregon residents ages 18+, Q5, N=1,828th th

Approximately half of Oregonians report having taken action to
combat mistreatment within the past year [Q5]. Reporting a scam or
fraud (27%) was the most common action, followed by participation in
a class action lawsuit (16%), and helping others understand consumer
rights (15%). Taking legal action against a company’s unfair and/or
illegal treatment was the least common action at 3%. 
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Of the 51% who took action to combat mistreatment, about half said they were motivated to
do so because they wanted to hold businesses accountable for wrongdoing (51%) [Q6].
Responsibility (35%) and protection (37%) for family and friends, and responsibility (33%) and
protection (33%) for people’s communities were also big motivators. Others said that past
personal experience with deceptive treatment led them to action (43%).
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Holding companies or businesses accountable for wrongdoings

Past personal experience with unfair or deceptive treatment

Desire to protect my family and friends

Personal responsibility to my family and friends

Personal responsibility to my community

Desire to protect my community

Received encouragement or external support

Other

51%

43%

37%

35%

33%

33%

13%

10%

6%

[If “I haven’t taken any action(s)” is NOT selected in Q5] 
What motivated you to engage in these action(s)? (Please select all that apply)

Motivation for ActionQ6

Source: OVBC survey conducted
June 18  - July 30 , 2026, Oregon

residents ages 18+, Q6, n=927
th th

Learned what consumer actions I could take
from an educational or organizational resource

Consumer Financial Protection Bureau

Oregon Department of Justice

Federal Trade Commission

Federal Communications Commission

Oregon’s Division of Financial Regulation

Oregon Department of Motor Vehicles

Oregon Public Utility Commission

Oregon State Board of Towing

Other^

17%

17%

14%

10%

8%

6%

5%

2%

48%

[If “I haven’t taken any action(s)” is NOT selected in Q5]  
Which agency(ies) did you contact? (Please select all that apply) 

Agencies Contacted Q7

Source: OVBC survey conducted
June 18  - July 30 , 2026, Oregon

residents ages 18+, Q7, n=927
th th^One in three "Other" responses are "none," while other common answers include directly

contacting the company, bank, government agency, police, or lawsuit-related organization. 

Of those who took action, the
most common agencies to
contact were the Consumer
Financial Protection Bureau
(17%), and the Oregon
Department of Justice (17%). 



In Their Own Words: Consumer Rights Resources 
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I gave them a customer bill of sale
with all rights and responsibilities
on it for their convenience. 

Man, age 18-29, Klamath County, WhiteContact local/state/federal
resources or law enforcement.

-Woman, age 45-54, Polk County, White

Just to be diligent. Be very careful
with personal information. 

Man, age 55-64, Washington County, White

Contacting the company directly did
not do any good. As soon as the
BBB, Better Business Bureau,
forwarded my complaint the
problem was solved.  Attempts on
my own did no good. 

Woman, age 65-74, Multnomah County, White

Oregon judicial website helped me a
lot.

Woman, age 30-44, Umatilla County, 
Hispanic and Latina, and White

Checked bank statements and
reported fraud to neighbors.

Man, age 30-44, Multnomah County, 
Black or African American

If you have a serious problem with a company (e.g., an unauthorized charge; a misleading product or
service), how prepared do you feel to take action right now?

Ability to take Consumer ActionQ9

AVG:

3.1

54321

I wouldn’t know
where to start

I’d know exactly
what to do

On a scale of 1 (I wouldn’t know where to start) to 5 (I’d know exactly what to do),
Oregonians' score (3.1) is slightly above the scale's midpoint (3) [Q9]. Around one in five (21%)
say that if they had a serious problem with a company, they’d know exactly what to do to take
action, compared to 13% of those who wouldn’t know where to start. 

Source: OVBC survey conducted June 18  - July 30 , 2026, Oregon residents ages 18+, Q9, N=1,826th th
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We asked those who indicated they took action as consumers if they had any tips or resources
to share to help someone understand their consumer rights [Q8]. Below are representative
quotes: 



Consumer justice is the freedom for all to thrive and equitably share in our abundant resources.
This means a consumer system in which financial and business transactions can be relied upon as
safe, and all Oregonians know and have recourse to exercise their consumer rights.

What are three words or short phrases that you would use to describe what it would feel like to
be a consumer when a safer consumer system (as defined) is fully realized? 

Feelings about Consumer SystemsQ10

12

After defining the terms consumer system and consumer justice, respondents were asked to
describe, in a word or short phrase, what it would feel like to fully realize such a system. The
word cloud below encapsulates common words and phrases brought to Oregonians‘ minds:
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Groups more likely to rate themselves at “1” include [Q9]:*
Respondents ages 18-29 (21%)
Those with high school education or less (21%)
Those with an annual income of less than $50,000 (20%)

*Each statement summarizing noticeable subgroup differences captures a comparison within an identification category. Ex: If
respondents aged 75 and older show higher support for a particular statement, this refers to a comparison with other age groups. 

Source: OVBC survey conducted June 18  - July 30 , 2026, Oregon residents ages 18+, Q10, N=1,826th th
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Current and Future Well-being

Oregonians' ability to experience health, joy, and economic opportunity remains consistent
from past years [Q11-12]. Only 16% of the state says they are better off than last year. While
almost two in five report currently being worse off than last year (39%), only 27% say they will
continue to be worse off a year from now. Another two in five Oregonians believe their families
will be about the same both now and when looking ahead to the next year. 

WHERE ARE OREGONIANS COMING FROM?

Q12 - Now, looking ahead, with the same
question in mind, do you think a year from
now, you and your family will be better off,
worse off, or just about the same as now? 

Q11 - When you think about your ability to
experience health, joy, and economic
opportunity in Oregon, would you say you
and your family are better off, worse off, or
just about the same as you were a year ago? 

2024
2025

Better off Worse off Don’t know

17%
17%
16%

22%
23%
23%

35%

34%

39%

24%

32%

27%

4%

3%

2%

15%

10%

10%

Sources: OVBC survey conducted April 29   – May 20 , 2024, Oregon residents ages 18+, Q16-17, N=1,589th th

OVBC survey conducted June 27 – July 10 , 2025, Oregon residents ages 18+, Q24-25, N=1,897th th

OVBC survey conducted June 18  - July 30 , 2026, Oregon residents ages 18+, Q11-12, N=1,828th th

43%

46%

43%

39%

35%

40%

About
the same

Q11-12

For both questions on current and future well-being [Q11-12]*: 
Black, Indigenous, People of Color (BIPOC) and young
adults (18-44) are more likely to say ”better off.” 

*Each statement summarizing noticeable subgroup differences captures a comparison within an identification category. Ex: If
respondents aged 75 and older show higher support for a particular statement, this refers to a comparison with other age groups. 

2026

2024
2025
2026

When asked to identify causes of financial stress in the past 12 months, Oregonians most
commonly cite food costs (61%), a new response option to this question as of 2026 [Q13].
Housing payments such as rent (40%) and/or utility costs (38%) were also listed as some of the
top stressors.

Only about a tenth of respondents (12%) report that none of the listed factors caused them
financial stress in the past 12 months.

FINANCIAL STRESSORS
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Q13
Which of the following has caused you financial stress in the past 12 months? (Select all that apply.) 

Recent Financial Stress

Food costs^
Rent or housing costs

Utility costs
Automotive costs^^

Insurance premiums^*
Loss of income

Credit card debt
Loss of employment

Unexpected fees or penalties
Medical debt

Fraudulent charges
Student loans

Dependent/child-care costs^
Other consumer loans or debt
Other (please specify) [open]

None of the above

61%
40%

38%
32%

29%
26%

23%
19%

17%
14%

10%
10%

7%
6%

9%
12%

INSIGHT:
utility costs are sources of financial
burden. All three top the list of financial
stressors throughout each area of Oregon.

Food , rent/housing, and

A recent survey conducted in Portland
echoes these results. Cost of living received
low satisfaction, with 68% of Portlanders
dissatisfied [Q6, 2026].

Source: OVBC survey conducted April 16  - June 1 ,
2026, Portland residents ages 18+, Q6, N=1,252

th st

Those more likely to say “none of the
above”[Q13]*:

Those with an annual income of
$150,000+ (27%)
People aged 75+ (23%)
Those who can easily pay an
emergency expense of $400 (22%)

Source: OVBC survey conducted June 18  - July 30 , 2026, Oregon residents ages 18+, Q13, N=1,828th th

^new response option as of 2026 
^^(e.g. repairs, fuel) new response option as of 2026
^*(e.g., auto, home, health) new response option as of 2026

Food costs

Rent/housing
costs

Utility costs

Willamette Valley Rest of StateTri-County

57%
63%
64%

37%
45%

40%

39%
35%

38%
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Source: OVBC survey conducted June 18  - July 30 ,
2026, Oregon residents ages 18+, Q13, N=1,828

th th

*Each statement summarizing noticeable subgroup differences captures a comparison within an identification category. Ex: If
respondents aged 75 and older show higher support for a particular statement, this refers to a comparison with other age groups. 



Fall 2023 Spring 2024 Fall 2024 Summer 2025 Summer 2026
0%

10%

20%

30%

40%

50%

38% 25% 38%

38% 23% 40%
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More than a third (36%) of Oregonians report that they would not be able to cover a $400
emergency expense without borrowing money or going into debt [Q14]. An additional 25% say
they could pay for the expense, but it would be challenging. The remaining respondents (38%)
indicate they could pay the amount without difficulty. 

Compared to when OVBC first asked this question in 2023, there has been both a decline in the
proportion of those who can pay without difficulty and an increase in those who cannot afford
the expense. In 2023, there was a 20% gap between those who could pay and those who
couldn’t, but this year, that gap has closed to 2%

Q14
If you were faced with an emergency expense that cost $400, how would you pay for it?

Emergency Expense

35%

26%

46% 40%

25%

I could pay it without much difficulty

I wouldn’t be able to pay it, I would have to borrow money or go into debt

I could pay it, but it would be a challenge

28%

44%

26%

30%

40%

33%

27%

*Each statement summarizing noticeable subgroup differences captures a comparison within an identification category. Ex: If
respondents aged 75 and older show higher support for a particular statement, this refers to a comparison with other age groups. 

38%

36%

25%

Sources: OVBC survey conducted October 18  - 26 , 2023, Oregon residents ages 18+, Q26, N=1,489th th

OVBC survey conducted April 29  - May 20 , 2024, Oregon residents ages 18+, Q21, N=1,589th th

OVBC survey conducted November 9  - 25 , 2024, Oregon residents ages 18+, Q17, N=1,763th th

OVBC survey conducted June 27  - July 10 , 2025, Oregon residents ages 18+, Q36, N=1,897th th

OVBC survey conducted June 18  - July 30 , 2026, Oregon residents ages 18+, Q14, N=1,828th th

INSIGHT:
reality, urban and rural areas of Oregon
report nearly identical ability to cover a
$400 emergency expense.*

Urban

Rural

Highlighting a shared financial
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38%

14%

36%

65%

25%

43%

15%

30%

30%

40%

60%

81%

28%

27%

21%

35%

22%

37%

26%

23%

25%

22%

12%

58%

37%

14%

48%

44%

46%

35%

19%

7%

36%

40%

35%

25%

I could pay it without
much difficulty

STATEWIDE

Less than HSG

Some college

4-year+ degree

BIPOC

White

18-29

30-44

45-54

55-64

65-74

75+

I could pay it,
but it would be
a challenge

I wouldn’t be able to pay
it, I would have to borrow
money or go into debt

47%

30%

23%

28%

30%

43%

Men

Women
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Q14
If you were faced with an emergency expense that cost $400, how would you pay for it?

Emergency Expense - By Subgroups

Those more able to pay an emergency expense, but with some difficulty, include*:
18-29 year olds (37%)
BIPOC (35%)

Those more likely to be unable to pay the emergency expense include [Q14]*: 
Non-homeowners (50-66%)
Oregonians with a high school degree or less (58%)
Those with an income of $50,000 or less (57%)
People ages 18-54 (44-48%)
Willamette Valley residents (46%)
Moderate Oregonians (45%) and those not registered with the Democratic or
Republican parties (46%)
People with a disability (44%)
Women (43%)
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Sources: OVBC survey conducted June 18  - July 30 , 2026, Oregon residents ages 18+, Q14, N=1,828th th

*Each statement
summarizing

noticeable
subgroup

differences
captures a

comparison within
an identification

category. Ex: If
respondents aged
75 and older show
higher support for

a particular
statement, this

refers to a
comparison with

other age groups. 



Of the following options, which would you be most likely to use to get the money you need?
(Rank top 3 most likely from list.)

Most likely 2nd most likely 3rd most likely

0% 10% 20% 30% 40% 50% 60% 70%

Borrow money from a family member

Sell something

Borrow money from a friend

Pawn something

Put it on my credit card

Using available cash savings

Take out a personal loan

Use a payday loan

Use an overdraft

Use a paycheck advance

Use disposable income^

27% 14% 15%

20% 19% 15%

13% 14% 13%

7% 18% 10%

10% 7%

9% 6%

10%

6% 5%

8%

5% 5%

6%

56%

54%

40%

35%

21%

18%

16%

15%

13%

12%

11%

10%
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Q15 Likeliest Way to Pay for Emergency Expense

^(money otherwise set aside for
planned discretionary spending)

Using money from a bank or credit
union loan or line of credit

4%
2%

5%3%

4%

4%

5%5%

4%

3%

4%

2%

2%

3%

2%

2%

Sources:  OVBC survey conducted June 18  - July 30 , 2026, Oregon residents ages 18+, Q15, n=663th th

Of those who indicated they would be unable to pay the $400 emergency expense, the most
likely way to come up with the money is to borrow money from a family member (27% ranked it
as their most likely option, 55% included it in their top three) [Q15]. The next most common
options are to sell something (20% most likely, 54% included in their top three); and/or borrow
money from a friend (13% most likely, 40% included in their top three). Since we started asking in
2023, borrowing money from a family member, from a friend, and selling something are the top
three preferences for those who need alternative options to pay for the emergency expense. 
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In Their Own Words: Emergency Expense

18

It’s frightening because all I have to live
on is Social Security.

Woman, age 75+, Marion County, White

I have had to collect recycling from
friends and family members to pay $379
for eyeglasses because my insurance
would not cover them. Medicare should
cover vision, when it is mostly the older
population relying on it, and the
demographic requiring the most
eyeglasses.

Woman, age 55-64, Josephine County, 
Another race or ethnicity not listed above

I am actively trying to get more
financially healthy, so hopefully I would
be in a better place.

Non-binary or another gender identity, 
age 30-44, Multnomah County, White

Even the listed choices don't apply. I
have nothing to sell or pawn and no
family able to help. I literally could not
come up with the money.

Non-binary, age 45-54, Lane County, White

More often than not, we use a
combination of credit cards to pay minor
expenses. Larger expenses mean that we
have to make tough choices about
getting medical care, car maintenance,
grocery shopping, and prescription
drugs. We are on Social Security, so our
income is fixed.  Payment plans, credit
card use is almost tapped out, borrowing
money from our adult son, are our only
resources to pay for anything beyond our
monthly budget.

Woman, age 55-64, Clackamas County, 
Black or African American and White

I wouldn't know what to do.
Woman, age 30-44, Douglas County, White

It would be very hard to take care in an
emergency, especially with all the cuts
to every safety net available in USA.

Woman, age 55-64, Multnomah County,
 Native American, American Indian, or Alaska Native

I’m disabled and wouldn’t be able to pay
it back easily. 

Woman, age 45-54, Lane County, White

I most likely wouldn't have any way to
pay or be able to pay. I live in my broken
vehicle now & live from check to check,
working part-time 20 hrs at minimum
wage & the cost of just living this way is
humiliating & humbling to say the least...

Man, age 55-64, Wasco County, White

Doing outside work that I have
experience in the field with, or even
indoor! Anything with a license I have, I’ll
work it.

Man, age 18-29, Multnomah County, 
Black or African American

We asked those who indicated they would be unable to pay a $400 emergency expense if
they had anything else to share [Q16]. Below are representative quotes: 
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This statewide survey was conducted from June 18  - July 30  , 2026. The survey included 1,828
Oregon residents aged 18+ and took approximately 10-15 minutes to complete. This is a sufficient
sample size to assess Oregonians’ opinions generally and to review findings by multiple subgroups. 

th th

Respondents were contacted using professionally maintained online panels. Various quality-control
measures were employed to ensure response quality, including questionnaire pre-testing, validation,
and real-time monitoring. To ensure a representative sample, demographic quotas were set, and the
raw data was weighted by area of the state, gender, age, race/ethnicity, political party registration, and
education.

OVBC surveys currently use aggregated data to analyze the opinions of BIPOC (Black, Indigenous, and
People of Color) residents in comparison to the opinions of residents who identify as White and not
another race. BIPOC residents are not a homogeneous population; instead, they represent a wide
diversity of races and ethnicities. The findings included in this memo should not be construed as
implying that all people of color are believed to share the same opinions. Disaggregated race data will
be provided when sample sizes permit reliability.

Statement of Limitations: Any sampling of opinions or attitudes is subject to a margin of error. The
margin of error is a standard statistical calculation that represents differences between the sample and
total population at a confidence interval, or probability, calculated to be 95%. This means that there is a
95% probability that the sample taken for this study would fall within the stated margin of error if
compared with the results achieved from surveying the entire population. This survey’s estimated
margin of error for the full sample is ±2.29% 

RESEARCH METHODOLOGY
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Oregon Consumer Justice (OCJ) is
committed to advancing consumer
justice, shaping an equitable and
inclusive marketplace, and
improving Oregonians’ rights as
consumers through advocacy, legal
support, community engagement,
and consumer outreach. 

OVBC is an independent and non-partisan organization
and an Oregon charitable nonprofit corporation.
Representative OVBC projects include a series of in-depth
business interviews for the Columbia County Economic
Team, as well as an extensive opinion research study about
Oregonian’s values and beliefs, in partnership with over 20
organizations (Learn more about the 2023 Typology Study
at: https://oregonvbc.org/political-typology-study/).

This research was
completed by the Oregon
Values and Beliefs Center
as a community service.

OREGON VALUES AND BELIEFS CENTER  |  SUMMER 2026 SURVEY  |  IN PARTNERSHIP WITH OCJ 19

https://oregonvbc.org/political-typology-study/

	STATEWIDE SURVEY
	CONSUMER JUSTICE
	----------------------------------------------------------------
	SUMMER 2026
	Please visit oregonvbc.org for the following information:
	Questionnaire Totals
	Crosstabs that show subgroup variations
	Verbatim responses to the survey's open-ended questions


	MEMO ROADMAP
	Introduction
	Key Takeaways
	Respondent Demographics
	2
	3
	6-18
	19
	19
	From June 18th to July 30th, 2026, the Oregon Values and Beliefs Center (OVBC) - in partnership with Oregon Consumer Justice (OCJ) - conducted a statewide survey of Oregon. This third annual survey is designed to better understand the issues impacting consumers across Oregon, from rising costs and scams to debt collection and housing.  
	4
	5
	Weighted Demographics
	Remaining Demographics

	General OCJ
	Research Methodology
	Acknowledgements
	Consumers’ Experiences
	Where are Oregonians Coming From?
	Financial Stressors
	6-12
	13
	13-18
	The question numbers in this document correspond with an accompanying questionnaire totals and crosstabulations. For survey full question wording, all statistically significant subgroup findings, and respondent quotes, readers are encouraged to refer to the following documents on our website: (1) questionnaire totals, (2) crosstabulations, and (3) verbatim spreadsheet (upon request).
	Due to rounding, the percentages reported below may not add up to 100% or compare exactly to the percentages for the same question in the annotated questionnaire or tabs. Included below for selected questions are noteworthy subgroup variations for age, gender, area of the state, BIPOC/white, etc.
	OREGON VALUES AND BELIEFS CENTER  |  SUMMER 2026 SURVEY  |  IN PARTNERSHIP WITH OCJ




	KEY TAKEAWAYS
	Nearly half of Oregonians report having experienced unfair or illegal treatment in the past year, with scams or fraud being the most common.
	Among those who experienced fraud in the last year, around half say the fraud occurred through text messaging, a phone call, or email.
	NOTE: Unless otherwise noted, each statement summarizing noticeable differences captures a comparison within an identification category. For example, if respondents aged 75 and older show higher support for a particular statement, this refers to a comparison with other age groups.
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	Respondent Demographics
	STATEWIDE SURVEY SUMMARY
	WEIGHTED DEMOGRAPHICS
	EDUCATION:
	Some college / 2-year degree / trade - 33%
	4-year degree or more - 34%

	GENDER:
	Women - 49%
	Men - 49%
	Another - 2%

	AGE:
	30-44
	45-54
	55-64
	65-74
	75+

	RACE/ETHNICITY:
	White - 76%

	BIPOC - 24%
	PARTY*:
	Democrat - 32%
	Republican - 24%
	Other Party - 44%
	(Other Party includes: unaffiliated and non-


	REGION:
	Willamette Valley - 27%
	Rest of State - 30%



	REMAINING DEMOGRAPHICS
	OVBC asks several other demographics to determine which groups are most affected by the questions asked.  Below are the breakdowns of the remaining characteristics of our sample.
	INCOME:
	What is your best estimate of what your total household income was in 2025? Remember to include everyone, and your best guess is ok.

	RACE/ETHNICITY - BIPOC BREAKDOWN:
	BIPOC - 24%
	HOUSING:
	Rent - 40%
	Some other
	arrangement - 13%

	REPONDENTS WHO...
	...experience a disability:

	31%
	...live in a rural or rural to sub-urban area:
	...identify as LGBTQIA+:

	15%
	POLITICAL IDEOLOGY:
	...are raising kids 18 years or younger:


	26%

	Consumer Experiences & Stressors
	STATEWIDE SURVEY SUMMARY
	CONSUMERS’ EXPERIENCES
	Consumer Treatment - Top 5 Responses
	Q1
	47%
	22%
	14%
	9%
	7%


	Those more likely to say “No, does not apply”[Q1]:*
	Respondents ages 65+ (63%)
	Homeowners (58%)
	People experiencing a disability (51%)
	White respondents (50%)


	Young adults (18-29) experience more mistreatment related to grocery, food, and beverage fraud (24%).
	Those who have trouble paying a $400 emergency expense are more likely than others to experience debt collection (18%) and scams or fraud (28%).
	Those who can pay an emergency expense
	without much difficulty (60%)
	People with a 4 year degree or more (54%)
	Those with children in the household (50%)
	Of respondents who indicated they had experienced fraud, around half say the fraud occurred through text messaging (52%), a phone call (51%), or email (47%) [Q2]. Only 5% say they were scammed in an in-person interaction.

	Young adults (18-29) are less likely to experience a scam or fraud attempt via email scams such as phishing (36%).*


	How are People Being Scammed?
	Q2
	[If any unfair or illegal experience is selected in Q1] In the past 12 months, have you been the target of a scam or fraud attempt, whether or not you lost money? (Please select all that apply)
	No, I have not been targeted by a scam or fraud attempt in the past 12 months
	^ (e.g., someone posing as a government agency, utility company, bank, credit card company, or tech support)
	^^(e.g., phishing, fake invoices, impersonating a known company)
	^* (e.g., fake marketplace listings, investment schemes, impersonating someone you know)
	**(e.g., door-to-door, in a store, at a public event)
	Source: OVBC survey conducted June 18th - July 30th, 2026, Oregon residents ages 18+, Q2, n=828
	*Each statement summarizing noticeable subgroup differences captures a comparison within an identification category. Ex: If respondents aged 75 and older show higher support for a particular statement, this refers to a comparison with other age groups.

	Only around a third of respondents (32%) who experienced fraud did not take any action after the experience [Q3]. But many respondents did report the incident to multiple entities, such as their bank or credit card company (37%) or the platform where the scam occurred (33%). A fairly large percentage also took action in other ways, such as sharing their experience with family and friends (23%).
	Young adults (18-29) are slightly more likely to take no action after experiencing a scam or fraud attempt (42%).*


	Responses to Scam or Fraud Attempts
	Q3
	[If “Yes” is selected in Q2] After experiencing a scam or fraud attempt, what did you do? (Please select all that apply.)
	Reported it
	Other action
	Took no action
	3%
	A little over half of respondents who experienced fraud recognized the scam before money or personal information was lost (52%) or didn’t experience any outcomes (5%) [Q4].
	Those who experienced a negative outcome most commonly had their information compromised (21%), experienced stress or shame (18%), lost time (17%), or lost money (30%).
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	Outcomes of Scam or Fraud Attempts
	Q4
	[If “Yes” is selected in Q2] If you were targeted by a scam or fraud attempt in the past 12 months, what was the outcome? (Please select all that apply.)
	I did not lose money, but my personal information was compromised^
	I lost significant personal time dealing with the aftermath rather than on activities of my choosing
	I experienced ongoing consequences such as identity theft, damaged credit, and continued harassment
	Approximately half of Oregonians report having taken action to combat mistreatment within the past year [Q5]. Reporting a scam or fraud (27%) was the most common action, followed by participation in a class action lawsuit (16%), and helping others understand consumer rights (15%). Taking legal action against a company’s unfair and/or illegal treatment was the least common action at 3%.
	People with a high school degree or less (58%) are more likely to say they haven’t taken any actions.*


	Consumer Actions
	Q5
	In the past 12 mo., have you taken any of the following actions as a consumer? (Select all that apply.)
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	Of the 51% who took action to combat mistreatment, about half said they were motivated to do so because they wanted to hold businesses accountable for wrongdoing (51%) [Q6]. Responsibility (35%) and protection (37%) for family and friends, and responsibility (33%) and protection (33%) for people’s communities were also big motivators. Others said that past personal experience with deceptive treatment led them to action (43%).


	Motivation for Action
	Q6
	[If “I haven’t taken any action(s)” is NOT selected in Q5]
	What motivated you to engage in these action(s)? (Please select all that apply)
	Learned what consumer actions I could take from an educational or organizational resource


	Agencies Contacted
	Q7
	Of those who took action, the most common agencies to contact were the Consumer Financial Protection Bureau (17%), and the Oregon Department of Justice (17%).
	[If “I haven’t taken any action(s)” is NOT selected in Q5]
	Which agency(ies) did you contact? (Please select all that apply)
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	In Their Own Words: Consumer Rights Resources
	We asked those who indicated they took action as consumers if they had any tips or resources to share to help someone understand their consumer rights [Q8]. Below are representative quotes:
	Oregon judicial website helped me a lot.
	Just to be diligent. Be very careful with personal information.
	Contacting the company directly did not do any good. As soon as the BBB, Better Business Bureau, forwarded my complaint the problem was solved.  Attempts on my own did no good.
	Contact local/state/federal resources or law enforcement.
	Checked bank statements and reported fraud to neighbors.
	I gave them a customer bill of sale with all rights and responsibilities on it for their convenience.
	On a scale of 1 (I wouldn’t know where to start) to 5 (I’d know exactly what to do), Oregonians' score (3.1) is slightly above the scale's midpoint (3) [Q9]. Around one in five (21%) say that if they had a serious problem with a company, they’d know exactly what to do to take action, compared to 13% of those who wouldn’t know where to start.


	Ability to take Consumer Action
	Q9
	If you have a serious problem with a company (e.g., an unauthorized charge; a misleading product or service), how prepared do you feel to take action right now?
	I wouldn’t know where to start
	AVG:
	3.1
	I’d know exactly what to do

	Groups more likely to rate themselves at “1” include [Q9]:*
	Respondents ages 18-29 (21%)
	Those with high school education or less (21%)
	Those with an annual income of less than $50,000 (20%)
	After defining the terms consumer system and consumer justice, respondents were asked to describe, in a word or short phrase, what it would feel like to fully realize such a system. The word cloud below encapsulates common words and phrases brought to Oregonians‘ minds:



	Feelings about Consumer Systems
	Q10
	Consumer justice is the freedom for all to thrive and equitably share in our abundant resources. This means a consumer system in which financial and business transactions can be relied upon as safe, and all Oregonians know and have recourse to exercise their consumer rights.
	What are three words or short phrases that you would use to describe what it would feel like to be a consumer when a safer consumer system (as defined) is fully realized?
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	WHERE ARE OREGONIANS COMING FROM?
	Oregonians' ability to experience health, joy, and economic opportunity remains consistent from past years [Q11-12]. Only 16% of the state says they are better off than last year. While almost two in five report currently being worse off than last year (39%), only 27% say they will continue to be worse off a year from now. Another two in five Oregonians believe their families will be about the same both now and when looking ahead to the next year.
	Current and Future Well-being
	Q11-12
	Better off
	Worse off
	About the same
	Don’t know
	Q11 - When you think about your ability to experience health, joy, and economic opportunity in Oregon, would you say you and your family are better off, worse off, or just about the same as you were a year ago?
	Q12 - Now, looking ahead, with the same question in mind, do you think a year from now, you and your family will be better off, worse off, or just about the same as now?
	2024
	2025

	2026
	2024
	2025

	2026
	For both questions on current and future well-being [Q11-12]*:
	Black, Indigenous, People of Color (BIPOC) and young adults (18-44) are more likely to say ”better off.”




	FINANCIAL STRESSORS
	When asked to identify causes of financial stress in the past 12 months, Oregonians most commonly cite food costs (61%), a new response option to this question as of 2026 [Q13]. Housing payments such as rent (40%) and/or utility costs (38%) were also listed as some of the top stressors.
	Only about a tenth of respondents (12%) report that none of the listed factors caused them financial stress in the past 12 months.
	OREGON VALUES AND BELIEFS CENTER | SUMMER 2026 SURVEY | IN PARTNERSHIP WITH OCJ

	Q13

	Recent Financial Stress
	Which of the following has caused you financial stress in the past 12 months? (Select all that apply.)
	Those more likely to say “none of the above”[Q13]*:
	Those with an annual income of $150,000+ (27%)
	People aged 75+ (23%)
	Those who can easily pay an emergency expense of $400 (22%)

	INSIGHT:
	Food , rent/housing, and
	utility costs are sources of financial burden. All three top the list of financial stressors throughout each area of Oregon.
	A recent survey conducted in Portland echoes these results. Cost of living received low satisfaction, with 68% of Portlanders dissatisfied [Q6, 2026].
	Food costs
	Rent/housing costs
	Utility costs
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	More than a third (36%) of Oregonians report that they would not be able to cover a $400 emergency expense without borrowing money or going into debt [Q14]. An additional 25% say they could pay for the expense, but it would be challenging. The remaining respondents (38%) indicate they could pay the amount without difficulty.
	Compared to when OVBC first asked this question in 2023, there has been both a decline in the proportion of those who can pay without difficulty and an increase in those who cannot afford the expense. In 2023, there was a 20% gap between those who could pay and those who couldn’t, but this year, that gap has closed to 2%



	Emergency Expense
	Q14
	If you were faced with an emergency expense that cost $400, how would you pay for it?
	I could pay it without much difficulty
	I could pay it, but it would be a challenge
	I wouldn’t be able to pay it, I would have to borrow money or go into debt
	46%
	28%
	26%
	44%
	30%
	26%
	40%
	35%
	25%
	40%
	33%
	27%
	38%
	36%
	25%

	INSIGHT:
	Highlighting a shared financial
	reality, urban and rural areas of Oregon report nearly identical ability to cover a $400 emergency expense.*
	Urban
	Rural



	Emergency Expense - By Subgroups
	Q14
	If you were faced with an emergency expense that cost $400, how would you pay for it?
	I could pay it without much difficulty
	STATEWIDE
	I could pay it, but it would be a challenge
	I wouldn’t be able to pay it, I would have to borrow money or go into debt
	Men
	Women
	Less than HSG
	Some college
	4-year+ degree

	BIPOC
	White
	18-29
	30-44
	45-54
	55-64
	65-74
	75+
	Those more able to pay an emergency expense, but with some difficulty, include*:
	18-29 year olds (37%)
	BIPOC (35%)

	Those more likely to be unable to pay the emergency expense include [Q14]*:
	Non-homeowners (50-66%)
	Oregonians with a high school degree or less (58%)
	Those with an income of $50,000 or less (57%)
	People ages 18-54 (44-48%)
	Willamette Valley residents (46%)
	Moderate Oregonians (45%) and those not registered with the Democratic or Republican parties (46%)
	People with a disability (44%)
	Women (43%)



	Of those who indicated they would be unable to pay the $400 emergency expense, the most likely way to come up with the money is to borrow money from a family member (27% ranked it as their most likely option, 55% included it in their top three) [Q15]. The next most common options are to sell something (20% most likely, 54% included in their top three); and/or borrow money from a friend (13% most likely, 40% included in their top three). Since we started asking in 2023, borrowing money from a family member, from a friend, and selling something are the top three preferences for those who need alternative options to pay for the emergency expense.

	Q15

	Likeliest Way to Pay for Emergency Expense
	Of the following options, which would you be most likely to use to get the money you need? (Rank top 3 most likely from list.)
	Using money from a bank or credit union loan or line of credit
	4%
	4%
	3%
	4%
	5%
	5%
	5%
	3%
	3%
	4%
	4%
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	In Their Own Words: Emergency Expense
	We asked those who indicated they would be unable to pay a $400 emergency expense if they had anything else to share [Q16]. Below are representative quotes:
	I wouldn't know what to do.
	Woman, age 30-44, Douglas County, White

	More often than not, we use a combination of credit cards to pay minor expenses. Larger expenses mean that we have to make tough choices about getting medical care, car maintenance, grocery shopping, and prescription drugs. We are on Social Security, so our income is fixed.  Payment plans, credit card use is almost tapped out, borrowing money from our adult son, are our only resources to pay for anything beyond our monthly budget.
	Woman, age 55-64, Clackamas County,
	Black or African American and White

	I am actively trying to get more financially healthy, so hopefully I would be in a better place.
	Non-binary or another gender identity,
	age 30-44, Multnomah County, White

	I’m disabled and wouldn’t be able to pay it back easily.
	Woman, age 45-54, Lane County, White

	Doing outside work that I have experience in the field with, or even indoor! Anything with a license I have, I’ll work it.
	Man, age 18-29, Multnomah County,
	Black or African American

	I most likely wouldn't have any way to pay or be able to pay. I live in my broken vehicle now & live from check to check, working part-time 20 hrs at minimum wage & the cost of just living this way is humiliating & humbling to say the least...
	Man, age 55-64, Wasco County, White

	Even the listed choices don't apply. I have nothing to sell or pawn and no family able to help. I literally could not come up with the money.
	Non-binary, age 45-54, Lane County, White

	It would be very hard to take care in an emergency, especially with all the cuts to every safety net available in USA.
	Woman, age 55-64, Multnomah County,
	Native American, American Indian, or Alaska Native

	It’s frightening because all I have to live on is Social Security.
	Woman, age 75+, Marion County, White

	I have had to collect recycling from friends and family members to pay $379 for eyeglasses because my insurance would not cover them. Medicare should cover vision, when it is mostly the older population relying on it, and the demographic requiring the most eyeglasses.
	Woman, age 55-64, Josephine County,
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	RESEARCH METHODOLOGY
	This statewide survey was conducted from June 18th - July 30th , 2026. The survey included 1,828 Oregon residents aged 18+ and took approximately 10-15 minutes to complete. This is a sufficient sample size to assess Oregonians’ opinions generally and to review findings by multiple subgroups.
	Respondents were contacted using professionally maintained online panels. Various quality-control measures were employed to ensure response quality, including questionnaire pre-testing, validation, and real-time monitoring. To ensure a representative sample, demographic quotas were set, and the raw data was weighted by area of the state, gender, age, race/ethnicity, political party registration, and education.
	OVBC surveys currently use aggregated data to analyze the opinions of BIPOC (Black, Indigenous, and People of Color) residents in comparison to the opinions of residents who identify as White and not another race. BIPOC residents are not a homogeneous population; instead, they represent a wide diversity of races and ethnicities. The findings included in this memo should not be construed as implying that all people of color are believed to share the same opinions. Disaggregated race data will be provided when sample sizes permit reliability.
	Statement of Limitations: Any sampling of opinions or attitudes is subject to a margin of error. The margin of error is a standard statistical calculation that represents differences between the sample and total population at a confidence interval, or probability, calculated to be 95%. This means that there is a 95% probability that the sample taken for this study would fall within the stated margin of error if compared with the results achieved from surveying the entire population. This survey’s estimated margin of error for the full sample is ±2.29% 
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	Oregon Consumer Justice (OCJ) is committed to advancing consumer justice, shaping an equitable and inclusive marketplace, and improving Oregonians’ rights as consumers through advocacy, legal support, community engagement, and consumer outreach. 


