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INTRODUCTION & METHODOLOGY

From June 18th to July 30th, 2026, the Oregon Values and Beliefs Center (OVBC) - in partnership with Oregon
Consumer Justice - conducted a statewide survey of Oregon. This third annual survey is designed to better
understand the issues impacting consumers across Oregon—from rising costs and scams to debt collection
and housing.

Research Methodology: The online survey consisted of 1,828 Oregon residents ages 18+ and took approximately 10-15
minutes to complete. This is a sufficient sample size to assess Oregonians’ opinions generally and to review findings by
multiple subgroups.

Respondents were contacted using professionally maintained online panels. Various quality control measures were
employed to gather responses, including questionnaire pre-testing, validation, and real-time monitoring of responses. To
ensure a representative sample, demographic quotas were set, and data were weighted by gender, political party
registration, race/ethnicity, age, education, and city district.

The questions and response options below are left in the order in which respondents experienced the questionnaire.

Statement of Limitations: Any sampling of opinions or attitudes is subject to a margin of error. The margin of error is a
standard statistical calculation that represents differences between the sample and total population at a confidence
interval, or probability, calculated to be 95%. This means that there is a 95% probability that the sample taken for this
study would fall within the stated margin of error if compared with the results achieved from surveying the entire
population. This survey’s estimated margin of error for the full sample is +2.29%

Oregon Values and Beliefs Center (OVBC): This research was completed by the Oregon Values and Beliefs Center.
OVBC is an independent and non-partisan organization and an Oregon charitable nonprofit corporation. Representative
OVBC projects include a series of in-depth business interviews for the Columbia County Economic Team, as well as an
extensive opinion research study about Oregonians’ values and beliefs, in partnership with over 20 organizations (Learn
more about the 2023 Typology Study at www.oregonvbc.org/political-typology-study/).

Oregon Consumer Justice (OCJ) is committed to advancing consumer justice, shaping an equitable and inclusive
marketplace, and improving Oregonians’ rights as consumers through advocacy, legal support, community engagement,
and consumer outreach.



[SURVEY INTRODUCTION]
Welcome to OVBC’s Summer 2026 survey!

The Oregon Values and Beliefs Center (OVBC) is partnering with Oregon Consumer Justice (OCJ) to conduct
this statewide survey. The first section of the survey asks Oregonians about their consumer experiences. In the
second section, OVBC focuses on how we can most respectfully and accurately ask Oregonians about their
political leanings.

What can | expect?
This survey should take about 10-15 minutes. Random and robotic responders and those writing hate speech
in the open response questions are subject to disqualification through validity analytics.

* You may stop the survey at any time. Survey responses that are not completed will not be included in
the final analysis.

* You may use the back button in the survey at the bottom of the screen to revisit or change responses.

* You can see how much of the survey you have completed by looking at the progress bar near the
bottom of the survey.

Note: Some questions in this survey are original, but others are adopted from other surveys. We often maintain the
original language so we can compare our data to research projects from the past, or from other data sources. That means
that some questions might be awkward or contain language that we don't use in our day-to-day lives. We appreciate your
patience when answering these questions.

How is OVBC keeping survey responses confidential?

We understand that these can be personal topics, so we want to reiterate and reaffirm our commitment to
protecting your privacy and confidentiality. Please be assured your identity will be kept anonymous. There are
a number of ways we protect your personal information during data collection, storage, analysis, and reporting.
You can learn more here.

What will happen to the data?

OVBC always makes our anonymized data files public so civic institutions, public decision-makers, and
individuals can use our research to take action and inform their decisions. We also create reports that can be
used to share the information in a more accessible manner.

Who is conducting this study?

OVBC is an Oregon-based nonprofit, nonpartisan team that uses a representative sample of Oregonians to
provide valid opinion research. We share our findings with elected officials, policymakers, the public, and other
researchers. Again, be assured that your name will not be connected to any of your responses in our reporting.



Who can | contact with questions?

Please contact OVBC's Research Lead, Cassidy Nelson, at cnelson@oregonvbc.org.
If you ever need assistance as you are clicking through the survey, the help button in the bottom left corner will send an
email directly to Cassidy, who will answer as quickly as possible. Thank you in advance for your patience!

Thank you!
Click the next button to agree to take the survey, and close out of this tab if you do not agree.

[OVBC Panelists Only] You will be asked at the end of the survey if you are willing to be contacted by a
journalist about your answers to this survey and participation in OVBC. Providing this additional information is
voluntary.
[Screening V to T] Do you experience any challenges with hearing, seeing, mobility, or other functions, and
require voice to text as an alternative to typing?

N=1,828



[OCJ: FRAUD & GENERAL CONSUMER EXPERIENCES]

The following questions have to do with consumer experiences in Oregon.

[Q1, Spring 2024] Have you experienced unfair and/or illegal treatment in the following consumer areas or topics in the

past 12 months? Please select all that apply.

Auto purchasing, loans, and interest
rates

Auto repairs

Construction companies/contractors

Debt collection (e.g., late payments
go straight to collections, hospital
billing practices)

Grocery, food, and beverage (e.g.,
false pricing)

Insurance (e.g., companies not
paying claims)

Scams/Fraud

Student loans

Towing

Telecommunications (phone, internet
plans)

Other

Don’t know

No/Does not apply

6%

9%

4%

16%

21%

10%

24%

8%

6%

16%

4%

8%

44%



[Q11, Winter 2024] Have you experienced unfair and/or illegal treatment in the following consumer areas or topics in the

past 12 months? Please select all that apply.

Auto purchasing, loans, and interest
rates

Auto repairs

Construction companies/contractors

Debt collection (e.g., late payments
go straight to collections, hospital
billing practices)

Grocery, food, and beverage (e.g.,
false pricing)

Insurance (e.g., companies not
paying claims)

Scams/Fraud

Student loans

Towing

Telecommunications (phone, internet
plans)

Other

Don’t know

No/Does not apply

el 7%

B 5%

B 4%

B 3%
I 22%
B 9%
I 24%
B 4%

B 4%

B 3%

B 5%

B 9%

I— 42%
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[Q17, 2025] Have you experienced unfair and/or illegal treatment in the following consumer areas or topics in the past 12
months? (Please select all that apply.)

Auto purchasing, loans, and interest 70
rates - %

Auto repairs [ 9%

Construction companies/contractors [l 5%

Debt collection (e.g., late payments
go straight to collections, hospital - 13%
billing practices)

Grocery, food, and beverage (e.g., _ 229

false pricing)

Insurance (e.g., companies not 0
paying claims) - 9%

Scams/Fraud |GG 23%

Student loans [l 5%
Towing [l 3%
Telecommunications (phone, internet 0
olans) M 10%

Banking or other financial service(s) 0
[Added 2025] I 1%

Personal loans [Added 2025] [l 6%
Paycheck advances [Added 2025] [l 3%
Other [} 3%

Don’t know [ 7%

No/Does not apply | 2%



[Q1, 2026] Have you experienced unfair and/or illegal treatment in the following consumer areas or topics in

the past 12 months? (Please select all that apply)

Auto purchasing, loans, and interest
rates

Auto repairs

Banking or other financial service(s)

Construction companies/contractors

Debt collections (e.g., late payments
go straight to collections, hospital
billing practices)

Grocery, food, and beverage (e.g.,
false pricing)

Insurance (e.g., companies not
paying claims)

Personal loans

Paycheck advances

Self-storage units [Added 2026]

Scams/Fraud

Student loans

Towing

Telecommunications (phone, internet
plans)

B 3%

B 2%

B %

B 2%

B o
I 4%
I 5%

B 4%

B 4%

B 3%
I 22
B 3%

B 2%

7o

Other [ 4%

Don’t know

No/Does not apply

I 5o
I, 7%



[Q2, if "Scams/Fraud" is selected in Q1] In the past 12 months, have you been the target of a scam or fraud
attempt, whether or not you lost money? (Please select all that apply)

Yes, through a phone call or voicemail
(e.g., someone poing as a government
agency, utility company, bank, credit
card company, or tech support)

Yes, through a text message or
messaging app

Yes, through email (e.g., phishing,
fake invoices, impersonating a
known company)

Yes, through social media (e.g., fake
marketplace listings, investment
schemes, impersonating someone
you know)

Yes, through a fake website or app
Yes, through an in-person interaction

(e.g., door-to-door, in a store, at a
public event)

Yes, but through a method not listed
above (please describe)

No, | have not been targeted by a
scam or fraud attempt in the past 12
months

I'm not sure

n =828

I 51%

I, 52%

I, 7%

I 25%

I 7%

M 5%

I 6%

7

B 3%



[Q3, if any "Yes" option is selected in Q2] After experiencing a scam or fraud attempt, what did you do?

(Please select all that apply.)

Reported it to my bank or credit card
company

Reported it to another company
(e.g., utility or insurance company)

Reported it to a state or federal agency
(e.g., Attorney General's office, Federal
Trade Commission (FTC), Department

of Business and Consumer Services)

Reported it to local law enforcement

Reported it to the platform where it
occurred (e.g., social media site, app
store, marketplace)

Spoke with a friend, family member,
or advisor, but did not file a formal
report

Took action, but through a method
not listed above (please describe)

Took no action because | didn't know
where to report it

Took no action because | didn't think
reporting would make a difference

Took no action for another reason
(please describe)

I, 577

I 2%

I 5%

I 4%

I, 337%

I 050

I %

I 7%

I, 2%

B 3%

n=742
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[Q4, if any "Yes" option is selected in Q2] If you were targeted by a scam or fraud attempt in the past 12

months, what was the outcome? (Please select all that apply.)
n=742

| lost money and was unable to 169
recover any of it _ 6%

| lost money but was able to recover some
or all of it (through my bank, credit card || NEEEEB 14%
company, or another channel)

| did not lose money, but my personal

personal information was compromised | KA
(e.g., Social Security number, bank

account details, passwords)

| recognized the scam before any I 5

money or information was lost

| experienced ongoing consequences
such as identity theft, damaged credit [l 10%
and continued harassment

| experienced shame, mental, or _ 18%

emotional stress

| lost significant personal time
dealing with the aftermath rather _ 17%
than on activities of my choosing

None of the above [} 5%

Other [ 3%
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[Q19, 2025] In the past 12 months, have you taken any of the following actions as a consumer? (Select all that apply.)

Reported a scam or fraud

Filed a consumer complaint

Took legal action against a
company's unfair and/or illegal
treatment

Participated as a class member in a
class action lawsuit

Participated in a consumer-focused
protest, campaign, or boycott

Helped someone else understand
their consumer rights (shared a
resource or tip)

Other (please specify):

| haven't taken any action(s)

I 31%
I 17%

B 5%

I 16%
I 7%
I 9%

B 2%

I 43%

[Q5, 2026] In the past 12 months, have you taken any of the following actions as a consumer? (Please select

all that apply)

Reported a scam or fraud

Filed a consumer complaint

Took legal action against a
company’s unfair and/or illegal
treatment

Participated as a class member in a
class action lawsuit

Participated in a consumer-focused
protest, campaign, or boycott

Helped someone else understand

their consumer rights (shared a
resource or tip)

Other

| haven't taken any action(s) | NN <97

I 27
I 2%

B 3%

I 6%
I 0%
I 5%

) 1%

N=1,828



12

[Q6, if "I haven't taken any action(s)" was NOT selected in Q5] What motivated you to engage in these
action(s)? (Please select all that apply)
n =927

Past personal experience with unfair _ 43%

or deceptive treatment

Personal responsibility to my family _ 35%

and friends

Personal responsibility to my _ 339

community

Desire to protect my family and _ 37%

friends

Desire to protect my community || N 33°

Holding companies or businesses _ 51%

accountable for wrongdoings

Received encouragement or external 100
support M 10%

Learned what consumer actions |

could take from an educational or - 13%
organizational resource

other [ 6%



13

[Q7, if "I haven't taken any action(s)" was NOT selected in Q5] Which agency(ies) did you contact? (Please

select all that apply)
n =927

Oregon Department of Justice || NGB 17%

Oregon’s Division of Financial Regulation - 8%
Oregon Department of Motor Vehicles - 6%
Oregon State Board of Towing [ 2%
Oregon Public Utility Commission [} 5%
Federal Trade Commission || 14%
Consumer Financial Protection Bureau || NEGEEE 17%

Federal Communications Commission [ 10%

Other |, /57
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[@Q8] Name any tips or resources you shared to help someone understand their consumer rights: (Optional)
[See Verbatim file for more information.]

n=168

[Q9] If you have a serious problem with a company (e.g., an unauthorized charge; a misleading product or
service), how prepared do you feel to take action right now?

N =1,826

1 = | wouldn't know where to start || NN 13%
2 I 2%
3 N 32%
4 I 3%
5 = I'd know exactly what to do || | N N I 212

Consumer justice is the freedom for all to thrive and equitably share in our abundant resources. This
means a consumer system in which financial and business transactions can be relied upon as safe,
and all Oregonians know and have recourse to exercise their consumer rights.

[Q10_1] What are three words or short phrases that you would use to describe what it would feel like to be a
consumer when a safer consumer system (as defined) is fully realized? - 1st word / phrase

N=1,828

safety stress
grateful comfortable consumer

mwconﬁdent

- fair empower relief rel1eved

relax
trust (o
confidence
freedom -
happy

seclire protect

great

peace

equitable
informed  trustworthy ~ vale

justified  support
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[Q10_2] What are three words or short phrases that you would use to describe what it would feel like to be a
consumer when a safer consumer system (as defined) is fully realized? - 2nd word / phrase
N=1,828

accountable stress

grateful calm

equitable  confidence

easy informed PY hopeful res pect business
financial fraud
assured ( : O | l e I I worried
comfortable fa 'i r re l] eved relax t
justice great r u S
heard
safety reliable e
peace

empoWer
satisfy free h a p py
freedom gOOd e
equal Csogcsljlrr?ers e C u re relief  trustworthy
Suppo:y content p r O t e C t

[Q10_3] What are three words or short phrases that you would use to describe what it would feel like to be a
consumer when a safer consumer system (as defined) is fully realized? - 3rd word / phrase

N=1,828

none pleased

reliable stress

worry Sat'isfy peace

mfor
equitable gOOd co 0) table

[
1 knowledge
rieed CONfident ..

great heard treat

L relax.':' “trust
secure SA T € prétect

ease

=« Nappy empower

accountable hopefu l equal righ tS control
espect confuse

freedom worried
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[OCJ: Economic Opportunity & Wellness]

The next questions have to do with economic opportunity and wellness in Oregon.

[Q24, 2025] When you think about your ability to experience health, joy, and economic opportunity in Oregon, would you
say you and your family are better off, worse off, or just about the same as you were a year ago?

Better off [ NG 17%
Worse off [N 34%
About the same | 46%

Don't know [l 3%

[Q11, 2026] When you think about your ability to experience health, joy, and economic opportunity in Oregon,
would you say you and your family are better off, worse off, or just about the same as you were a year ago?
N=1,828

Better off || NG 16%
Worse off [ o
About the same | N /3

Don’t know [} 2%

[Q25, 2025] Now, looking ahead, with the same question in mind, do you think a year from now, you and your family will
be better off, worse off, or just about the same as now?

Better off [ NG 23%
worse off |GG 32%
About the same [[IINENEGEGEGEGEGEEEEE 35%
Don't know [ 10%

[Q12, 2026] Now, looking ahead, with the same question in mind, do you think a year from now, you and your

family will be better off, worse off, or just about the same as now?
N =1,828

Better off [ NG 23
worse off || GGG 27
About the same || NEGNNGGEE 0%
Don’t know | 10%
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[Q35, 2025] Which of the following has caused you financial stress in the past 12 months? (Select all that apply.)

Credit card debt [ NG 27 %
Fraudulent charges [ 11%
Loss of employment [ NG 18%
Loss of income [ NG 22%
Medical debt NG 17%
Rent or housing costs [ NEGEGNEGEGEGEEEEEEE 39%
Student loans [ 12%
Unexpected fees or penalties [ NG 19%
Utility costs [ INEREGNGNNEGGED 39%
Other consumer loans or debt [N 11%
Other (please specify) [INGN 13%
None of the above [[INEGEG 21%

[Q13, 2026] Which of the following has caused you financial stress in the past 12 months? (Please select all
that apply)

N=1,828
Automotive costs (e.g., repairs, fuel) | EGTGTGTNGG 32%
Credit card debt || NEGNGNGNGE 23%

Dependent/child-care costs [l 7%

Food costs |, 6%

Fraudulent charges [ 10%

Insurance premlumhz r(rleé?i';eaalf;[ﬁi I o
Loss of employment [ 19%
Loss of income || GG 25
Medical debt [N 14%
Rent or housing costs || NG 40%
Student loans [N 10%
Unexpected fees or penalties || NG 17%
utility cost || NG 33%

Other consumers loans or debt [} 6%

Other (please specify) [ 9%

None of the above | 12%



[Q21, Spring 2024] If you were faced with an emergency expense that cost $400, how would you pay for it?

| could pay it without much difficulty 44%
| could pay it, but it would be a 26%
challenge
| wouldn’t be able to pay it, | would

have to borrow money or go into 30%
debt

[Q17, Winter 2024] If you were faced with an emergency expense that cost $400, how would you pay for it?

| could pay it without much difficulty [ 40%

| could pay it, but it would be a _ 25%

challenge

| wouldn’t be able to pay it, | would

have to borrow money or go into I 35%

debt

[Q36, 2025] If you were faced with an emergency expense that cost $400, how would you pay for it?

| could pay it without much difficulty _ 40%

| could pay it, but it would be a D 2%

challenge

| wouldn’t be able to pay it, | would

have to borrow money or go into R 33%

debt

[Q14, 2026] If you were faced with an emergency expense that cost $400, how would you pay for it?
N =1,828

| could pay it without much difficulty || NG |k 359

| could pay it, but it would be a _ 25%

challenge

| wouldn't be able to pay it, | would

have to borrow money or go into _ 36%

debt

18
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[Q18, Winter 2024] Of the following options, which would you be most likely to use to get the money you need? (Rank the
top 3 most likely from the list)

(You may select up to three statements. Please drag and drop your chosen statements into the box on the right, with the statement you
are most likely to use with on the top, followed by second-most, and third most, below. If you want to select fewer than three options,

feel free to leave the other space(s) blank.)

I, 67
I, 6%
B 2%

Most Likely

2nd Most Likely

3rd Most Likely

@ Using available cash savings @ Use disposable income (money otherwise set aside for planned discretionary spending)
@ Using money from a bank loan or line of credit @ Borrow money from a friend @ Borrow money from a family member

Put it on my creditcard @ Use a payday loan, deposit advance, or overdraft @ Sell something @ Pawn something
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[Q37, 2025] Of the following options, which would you be most likely to use to get the money you need? (Rank the top 3
most likely from the list)

(You may select up to three statements. Please drag and drop your chosen statements into the box on the right, with the statement you
are most likely to use with on the top, followed by second-most, and third most, below. If you want to select fewer than three options,
feel free to leave the other space(s) blank.)

I 0%

I 7%

I 5%

I 9%
A 21%

1%
[ 4%
SR 2%
I 8%
. 1% 0
I 2%
. 1%

Most Likely

I 3%

I 5%

I 5%
4%
A 16%

8%
I 4%
S 20%
I 15%
I 3%
I 4%
I 3%

2nd Most Likely

I 37

I 3%

I 4%
T 15%
T 18%

7%
I 4%
S A 5%
I 0%
I 7%
I— 5%
1%

3rd Most Likely

@ Using available cash savings @ Use disposable income (money otherwise set aside for planned discretionary spending)
@ Using money from a bank or credit union loan or line of credit @ Borrow money from a friend
@ Borrow money from a family member Putiton my creditcard @ Use a payday loan & Sell something

@ Pawn something @ Take out a personal loan @ Use a paycheck advance @ Use an overdraft



21

[Q15, 2026] Of the following options, which would you be most likely to use to get the money you need? (Rank
the top 3 most likely from the list)

(You may select up to three statements. Please drag and drop your chosen statements into the box on the right, with the
statement you are most likely to use with on the top, followed by second-most, and third most, below. If you want to select
fewer than three options, feel free to leave the other space(s) blank.)

n =663

I 0%

I 3%

I 2%

I 13%
e 21

10%
I 3%
e 20%
I, 7%
I 2%
I 2%
. 2%

I 4%
I 3%
I 5%
I 14%
I 14%

7%
I 5%
A 9%
I 18%
I 4%
I 2%
I 4%

I 6%

I 4%

I 5%

I 13%

I 15%
4%

I 5%

s 15%

I 10%

I 10%

I— 6%

I— 3%

Most Likely

2nd Most Likely

3rd Most Likely

@ Using available cash savings @ Use disposable income (money otherwise set aside for planned discretionary spending)
@ Using money from a bank or credit union loan or line of credit @ Borrow money from a friend
@ Borrow money from a family member Putiton my creditcard @ Use a payday loan & Sell something

@ Pawn something @ Take out a personal loan @ Use a paycheck advance @ Use an overdraft
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[Q16] Is there anything else you would like to share about how you would pay for an emergency expense?
(Optional) [See Verbatim file for more information.]

n=169
[OCJ: Insurance]
The following questions have to do with insurance in Oregon.
[Q27, Winter 2024] What insurance policies do you currently have in place? (Select all that apply)
Car ", 73%
Home [N 50%
Renter [ 19%
Health |, 74%
Life NN 32%
Work-related (e.g., malpractice) [l 5%
Umbrella [N 12%
Other: [ 3%
| don't have any insurance policies 0
currently in place - %
[Q17] What insurance policies do you currently have in place? (Please select all that apply)
N =1,828

Car [ 65
Home | 437
Renter _ 21%
Healtn | 5%
Life [ NG 232
Work-related (e.g., malpractice) - 4%

Umbrella [ 12%

Other [ 3%

| don't have any insurance policies - 8%
currently in place
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[Q18] In the past 12 months, did your insurance rates (for any policy type) unexpectedly increase in cost?
N=1,828

ves [N 0%
No | 347
Unsure |G 16%
Does not apply |G 10%

[Q19] Is there anything else you would like to share about how this unexpected insurance rate cost increase
affected you, or your financial situation? (Optional) [See Verbatim file for more information.]
n =363

[Q30, Winter 2024] One of Oregon’s foundational consumer protection laws does not apply to insurance companies,
which means policyholders cannot hold them accountable for unfair business practices. How important do you think it is
for the insurance industry to follow the same consumer protection laws as other industries in the state?

Very important | 55%
Important NG 27%
Neutral [N 16%
Unimportant J§ 1%
Very unimportant [} 2%

[Q20] One of Oregon’s foundational consumer protection laws does not apply to insurance companies, which
means policyholders cannot hold them accountable for unfair business practices. How important do you think it
is for the insurance industry to follow the same consumer protection laws as other industries in the state?

N =1,828

Very important - | 649
Important || NG 9%
Neutral | NG 14%
Unimportant JJ 1%
Very unimportant | 1%



24
[OCJ: Self-Storage Units & Data Privacy]

The last consumer experience sections have to do with self-storage units and data privacy in Oregon.

[Q21] Do you currently rent or have you ever rented a self-storage unit in Oregon?
N=1,828

Yes, | currently rent one self-storage 159
o9 I 15%

Yes, | currently rent multiple 0
self-storage units . 3%

Yes, | have rented a self-storage unit
in the past, but | do not currently rent [ G 33°%

any

No. | have never ronted 2 | o'

self-storage unit in Oregon

[Q22, if any "Yes" option was selected in Q21] If you currently rent or have rented a self-storage unit in
Oregon, did you experience any of the following after signing your initial rental agreement? (Please select all
that apply)

n =940

A rent increase within the first six

months of my lease or rental period _ 22%

Multiple rent increases within a 12-month period I 3%

New or unexpected fees added after move-in
(e.g., cooling/heating costs, administration

fees, insurance requirements, access fees, _ 17%
late-payment penalties)

Changes to facility rules or access hours o
that were not part of the original agreement - 14%

Difficulty understanding the full cost - 11%
of the unit before signing up

None of the above |, 557
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[Q23] Do you think there should be limits on how much self-storage companies can raise their rents?
N=1,828

Yes, there should be a cap on how
much rents can increase in a _ 70%

12-month period

No, companies should be able to set 0
and change rents as they determine _ 7%

Unsure [ 14%

[Q24] Do you think there should be limits on how often self-storage companies can raise their rents?
N=1,828

Yes, there should be a cap on how
often rents can increase in a [ KGN 73%

12-month period

No, companies should be able to set
and change their rents as they | NGNGB 16%
determine

Unsure [ 11%

[SECURITY QUESTION]

[Q25] Oregon law requires businesses to allow you to opt out of having your data collected and sold. How
prepared do you feel to take action to opt out of having your data collected and sold?
N=1,828

I wouldn't know where to start | NNRNEGEG 23

I'd have a rough idea, but would need detailed instructions I 22
I'd have some idea, but would need assistance ||| NGNRNRNND 22
I'd mostly know what to do, but could use a checklist [ N I 21%

I'd know exactly what to do [ 11%

[Q26] How comfortable are you with companies using your personal data to determine prices specifically for
you?
N =1,828

B 5%

I 7%
I 20
I, 5%
B 4%

Very comfortable
Somewhat comfortable
Not really comfortable
Not at all comfortable
Don’t know
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[Q27] Do you think it is acceptable for the price of the same product or service to vary from person to person
based on their personal data?
N =1,828

Very acceptable [JJj 3%
Somewhat acceptable || NG 12%
Not really acceptable || RN 158%

Not at all acceptable - |G 607
Don’t know [ 7%

[Q28] Are you aware of a company using your personal data to set an individual price for you when you shop?
N=1,828

Very aware [ 9%
Somewhat aware [ NEGTNGEG 21
Not really aware [ NEGNNNEEE 222
Not at all aware [ NG 37
Don’t know [ EGBG 11%

The following questions ask about your willingness to participate in opportunities to speak further
about consumer justice topics. These questions are optional.

[Q29] Would you be willing to be contacted by a local nonprofit organization that works on issues of consumer
justice for additional information about your experiences? If so, please provide your contact information below.
(Optional) [See Verbatim file for more information.]

n =432
* First Name:
* Phone Number:
* Email Address:
[Q30] Please check this box if you might be willing to testify before the legislature. (Optional)
n =339

* | am willing to testify before the legislature

[Q31] Please check this box if you might be willing to participate in a focus group on one or more of the issues
raised in this survey. (Optional)
n =592

* | am willing to participate in a focus group on one or more of the issues
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[DEMOGRAPHICS]

These last questions ensure our sample is representative of the population. This information is used
for no other purpose.

[Age Range] What year were you born?
N=1,828

7N 20 EEA
30-44 | 267
45-54 [ 5%
55-64 |G 14%
65-74 |G 13
75+ D 12

[Education] What is the highest level of education you have attained?
N=1,828

Less than high school [} 4%
High school diploma/GED | NG 29
Some college/2-year degree/trade || NEGEGKKGKGNGNGE 332

College degree/4-year degree || NGB 18%
Graduate degree/professional schoo! | NG 16%

[Gender] | describe my gender as: (Please feel free to choose all that apply)
N =1,828

Man |, 50%
woman |, /o7

Non-binary or gender ' 1%
non-conforming

Transgender | 1%
Another way | n=5

Two-spirit | n=4

[LGBTQIA+] Do you identify as someone who is LGBTQIA+ (lesbian, gay, bisexual, transgender, queer,

asexual, intersex, or a related identity)? (Optional)
Please keep in mind that you can answer this question based on how you personally identify, regardless of whether you
openly identify as LGBTQIA+.

N=1,817

ves NN 15%
No |, 51%

Prefer not to say [ 3%
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[Disability] Do you experience any challenges with hearing, seeing, mobility, or other functions? (Optional)
N=1,793

Yes, | experience chronic challenges | NGB 15%

Yes, | experience temporary 0
challenges - %

Yes, | experience temporary and 90
chronic challenges - %

No.1 do not experience any of i N o<

above challenges

Prefer not to say [} 5%

[Race/Ethnicity] Knowing there may not be a perfect fit, which of these descriptions used by the United States
Census would you say best describes your race and/or ethnicity? (Please select all that apply)
N=1,828

Asian [} 4%
Black or African American - 5%

Hispanic or Latino/a/x [l 8%
Native American, American Indian, or 0
Alaska Native - 6%

Native Hawaiian or Other Pacific ' 1%
Islander

white |, 56%

Another race or ethnicity not listed . 39
above

[Race/Ethnicity_Open] If you like, you can also describe your race, ethnicity, Tribal affiliation, country of origin,
or ancestry in any way you prefer. (Optional) [See Verbatim file for more information.]
n =230
[Party] What is your political party registration?
N=1,828

Democrat [ NEGTTNNGGEEEEE 320
Republican || NGTNGNGEGEGEGEGE 24
Independent Party of Oregon _ 17%
Some other party [} 3%

Non-affiliated [ N | 172%

Not registered to vote [ 8%
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[Ideology] What is your political ideology?
N=1,828

Extremely liveral || N 12%
Liveral | NG 18%
Slightly liveral [N 9%
Moderate [ NENEGNGEGGEEEEEEEEE 359

Slightly conservative [ 8%

Conservative [ GG 12%

Extremely conservative [l 6%

[Own/Rent] Which of the following best describes your current housing situation?
N =1,828

Own | 47%
Rent | 0%

Some other arrangement || G 13%

[Income] What was your total household income in 20257 Remember to include everyone, and your best
guess is ok.
N=1,815

Less than $25,000 |GGG 26°-
$25,000-$49,999 NG 212
$50,000-$74,999 |G 17%
$75,000-$99,999 G 12%

$100,000-$149,999 |G 13%

$150,000 or more | 11%

[Area] In which county do you live?
N=1,828

Tri-County [N 3%
Willamette Valley [ ENER NI 25
Rest of State [ R 3 %

[Urban/Rural] Do you consider the area you live in to be:
N=1,828

Urban | 29
Suburban | < 17

Rural changing to suburban - 9%

Rural | 207
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[Kids_in_HH] Do you have children in your home who are under the age of 19 years old (18 or younger)?
N =1,828

ves [N 26
N0 | — 4%

[Kids_Age, if "Yes" is selected for Kids in HH] How old are the children in your home? (Select all that apply)
n =470

0-5 years | 07
6-12 years | 39
13-18 years | -

[QOpen] If you have any lingering thoughts about any of the topics in this survey, please share them here:

[See Verbatim file for more information.]
n =482

[Media] We anticipate news media to be very interested in these results. If you are willing to be contacted by a
journalist about your answers to this survey and participation in OVBC, please share your name, phone
number, and email. This is completely voluntary.

* First Name:
* Phone Number:
* Email Address:



