5331 S Macadam Ave, Ste 258

PMB 1121
Portland, OR 97239
971.268.0362

Oregon Values and Beliefs Center
www.oregonvbc.org

INTRODUCTION & METHODOLOGY

From March 24 - April 3, 2023, the Oregon Values and Beliefs Center conducted a statewide survey of
Oregonians’ values and beliefs on the topics of bicycle and e-bike use, a few questions about legislation
in Oregon, and several questions about consumer protections.

The research on consumer protections and consumer justice were conducted as preliminary research to
assist Oregon Consumer Justice in their mission to advance consumer justice, shape an equitable and
inclusive marketplace, and improve Oregonians’ rights as consumers.

Research Methodology: The online survey consisted of 2,514 Oregon residents ages 18+ and took
approximately 15 minutes to complete. This is a sufficient sample size to assess Oregonians’ opinions
generally and to review findings by multiple subgroups.

Respondents were contacted by using professionally maintained online panels. In gathering responses, a
variety of quality control measures were employed, including questionnaire pre-testing, validation, and
real time monitoring of responses. To ensure a representative sample, demographic quotas were set, and
data weighted by area of the state, gender, age, and education.

Statement of Limitations: Any sampling of opinions or attitudes is subject to a margin of error. The
margin of error is a standard statistical calculation that represents differences between the sample and
total population at a confidence interval, or probability, calculated to be 95%. This means that there is a
95% probability that the sample taken for this study would fall within the stated margin of error if
compared with the results achieved from surveying the entire population. This survey’s margin of error for
the full sample is £1.95%.

Oregon Consumer Justice: Oregon Consumer Justice is committed to advancing consumer justice,
shaping an equitable and inclusive marketplace, and improving Oregonians’ rights as consumers through
advocacy, legal support, community engagement, and consumer outreach.

Oregon Values and Beliefs Center: The research was completed as a community service by the
Oregon Values and Beliefs Center. OVBC is an independent and non-partisan organization and an
Oregon charitable nonprofit corporation.




OVBC March-April 2023 Survey
Bicycling, Environmental Legislation, Oregon Consumer Justice

This month’s survey is about bicycle and e-bike use, a few questions about legislation in
Oregon, and consumer protections.

Please be assured your personal identity will be kept anonymous. This survey should
take about 10-15 minutes. Random and robotic responders and those using hate speech
are subject to disqualification through validity analytics.

OVBC is an Oregon-based nonprofit, nonpartisan team that uses a representative sample
of Oregonians to provide valid opinion research. We share our findings with elected
officials, policymakers, the public, and other researchers. Again, be assured that your
name will not be connected to any of your responses in our reporting. [OVBC Panel:] You
will be asked if you are willing to be contacted by a journalist about your answers to this
survey and your participation in OVBC.

Thank you.

Changing gears a bit, we’d like to ask you some questions about consumer protections.

13. [Split Sample A] When you think of consumer protections. What comes to mind? [Open-
ended, required] [See separate verbatim file.]

14. [Split Sample A] In your opinion, what could be done in Oregon to improve consumer
protections? [Open-ended, required] [See separate verbatim file.]

15. [Split Sample B] When you think of consumer justice, what comes to mind? [Open-ended,
required] [See separate verbatim file.]

16. [Split Sample B] In your opinion, what could be done in Oregon to improve consumer
justice? [Open-ended, required] [See separate verbatim file.]

17. Have you experienced unfair and/or illegal treatment in the following consumer areas or
topics in the past 12 months? Please select all that apply. [Randomized

Response category N = 2,514
Auto purchasing, loans, and interest rates 7%
Auto repairs 8%
Construction companies/contractors 5%
Debt collection (e.g., late payments go straight to 129
collections, hospital billing practices) °
Grocery, food, and beverage (e.g., false pricing) 23%
Insurance (e.g., companies not paying claims) 11%
Scams/Fraud 24%
Student loans 5%
Towing 5%
Telecommunications (phone, internet plans) 17%
Other [open] 6%
Don’t know [skip to Q19] 8%
No/Does not apply [Skip to Q19] 36%
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18. [If yes to Q17] Would access to legal representation or legal counsel have helped you to

resolve or avoid the unfair and/or illegal treatment(s) you experienced?

Response category n=1,398
Yes 25%
Maybe 37%
No 27%
Don’'t know 10%

19. Assuming it was available in your preferred language, what kinds of consumer resources
would you find helpful to resolve or avoid unfair and/or illegal consumer treatment? Please

select all that apply. [Randomize
Response category N = 2,514

Cost-free legal counsel or services 54%
Know your rights online education or training 53%
Know your rights in-person education and training 329
(local and regionally)
Mobile app to access consumer rights information 429
and resources °
Consumer Town Halls on particular topic areas 19%
. . 0
(e.g., car purchasing, data privacy)
Advocacy opportunities to change/create walls 30%
Other [open] 4%
Don’t know 9%
None/Not applicable 8%

20. Do you believe both individuals harmed and state/federal agencies should be able to hold

companies accountable when they violate the law?

Response category N = 2,514
Yes 76%
Maybe 17%
No 3%
Don’t know 4%
21. Do you believe class action lawsuits help consumers to hold companies accountable?
Response category N = 2,514
Yes 44%
Maybe 43%
No 7%
Don’t know 6%
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22. How often do you read and understand agreements or terms and conditions when signing

up for an online account, service or purchase?
Response category N =2,514

Always 11% o
Often 21% 31%
Sometimes 30%

Not often 27% o
Never 10% 37%
Don’t know 2%

23. While living in Oregon, have you ever used high-interest installment loans or lines of credit?
(ex: OppLoans, Elevate’s Rise, CashNetUSA, ChoiceCash, or Check’n’Go)

Response category N =2,514

No [Skip to Q25] 81%
Yes 15%
Don’t know [Skip to Q25] 4%

24. [If Yes to Q23] Which company did you use to access these services? [Open, required] [See
separate verbatim file.]

25. Please feel free to leave any comments here about the topics covered in this survey. [Open,
optional] [See separate verbatim file.]

DEMOGRAPHICS

These questions ensure our sample is representative of the population. This information is used for no
other purpose.

What is your age?

Response category N = 2,514 |
18-29 19%
30-44 27%
45-54 15%
55-64 16%
65-74 17%
75+ 6%

What is the highest level of education you have attained?

Response category N=2514 |
Less than high school 4%
High school diploma/GED 28%
2-yr degree/some college/trade 34%
4-yr degree/college degree 14%
Graduate degree/professional school 20%
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| describe my gender as:

Response category N= 2,514 |
Man 49%
Woman 49%
Non-binary, non-conforming 2%
Trans 1%
Other <1%
| prefer not to answer <1%

Knowing there may not be a perfect fit, which of these descriptions used by the US Census would you
say best describes your race and/or ethnicity

Response category N=2514 |
Asian 5%
Black or African American 5%
Hispanic or Latino/a/x 11%
Native American, American Indian, or 6%

Alaska Native
Native Hawaiian or other Pacific

Islander 1%
White 7%
Another race or ethnicity not listed 20,
above
Prefer not to answer 3%
Area (From County)
Response category N= 2514 |
Tri-county 43%
Willamette Valley 27%
Rest of state 31%
Area (From County)
Response category N=2514 |
Central Oregon 6%
Eastern Oregon 5%
Metro Portland 43%
North Coast 5%
Northern Willamette Valley 12%
South Coast 3%
Southern Oregon 8%
Southern Willamette Valley 17%
What is your party registration?
Response category N=2514 |
Democrat 42%
Republican 22%
Independent Party of Oregon 13%
Some other party 2%
Non-affiliated 14%
Not registered to vote 7%
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Do you rent or own your home?

Response category N= 2514 |
Own 55%
Rent 35%
Other arrangement 10%

Do you have school-age children in your household?

Response category N= 2514
Yes 28%
No 72%

What was your total household income in 2022? Remember to include everyone, and your best guess is
okay.

Response category N=2514 |
Less than $25,000 21%
$25,000-49,999 23%
$50,000-74,999 19%
$75,000-99,999 13%
$100,000-149,999 15%
$150,000 or more 8%
Refused 1%

When it comes to most economic issues, do you consider yourself. . .
Very liberal 16%
Somewhat liberal 25%
Middle of the road 33%
Somewhat conservative 17%
Very conservative 9%

When it comes to most social issues, do you consider yourself. . .

Response category N = 2,514 |
Very liberal 22%
Somewhat liberal 28%
Middle of the road 29%
Somewhat conservative 13%

Very conservative 8%

Do you consider the area you live in to be

Response category N = 2,514
Urban 32%
Suburban 37%
Rural changing to suburban 12%
Rural 20%
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City — Portland

Response category N = 2,514 |
East PDX 4%
Inner NE 4%
Inner SE 4%
North PDX 1%
NW PDX 1%
SW PDX 3%
Other (not Portland) 83%

We anticipate news media to be very interested in these results. If you are willing to be contacted by a
journalist about your answers to this survey and participation in OVBC, please share your name, phone
number and email. This is completely voluntary.

Name:

Phone number:

Email address:
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